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Purpose
For as long as humans have lived in communities, they have created, shared, been shaped by, 
and left legacies of cultural arts. Highland Park embraces this tradition with a robust creative 
community, passionately engaged audiences, exceptional arts education, and support for the 
cultural arts from individuals, local businesses, and the government. In fact, the majority of 
residents, businesses, and visitors agree that arts are essential to our community. 

It may, therefore, be a surprise that such success has been achieved without a strategic plan 
to refl ect community priorities, guide civic resources, and set benchmarks for future outcomes. 
Imagine the benefi ts that could be generated for our community with a plan to guide our eff orts. 

With authorization from the City Council, the Highland Park Cultural Arts Commission 
conducted several years of research and analysis exploring four main questions:

• How does our community value cultural arts?
• What do our artists need to succeed?
• What resource allocation will contribute to the cultural arts environment our residents, 

businesses, and artists desire?
• How can we measure the success of cultural arts initiatives and refi ne our eff orts?

Community input via numerous open houses, interviews, surveys, and meetings guided the 
commission to answers–and to defi ne the values, goals, objectives, and implementation 
strategies that make up this plan. 

Implementation of this plan is a proactive step that can ensure that the arts-related eff orts of 
the City are aligned with the vision, needs, and actions of our community members, businesses, 
institutions, and arts organization.  

For background on the Cultural Arts Commission’s process in gathering input, please see the Appendix, which also provides an 
overview of Highland Park’s cultural arts organizations and activities as well as demographic information for context.

Focus on the ArtsFocus on the Arts
Highland Park High SchoolHighland Park High School
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The Art CenterThe Art Center

Ravinia FestivalRavinia Festival
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What are Cultural Arts?
This plan refl ects the following understanding of cultural arts:

 “Cultural arts” refers to a broad and ever-evolving spectrum of creative expression, 
interaction, and critique intended to enhance, explain, and challenge our selves and our 
world. Visual arts and crafts, literature, music, theater, fi lm, dance, architecture, folk art, 
and other fi elds fall within this spectrum. 

 Cultural arts communicate our fundamental character and aspirations, both individual 
and shared, and they embody creative thinking as a means toward transformation
and understanding. 

 Cultural arts create dialogue between time periods, people, opinions, and practices. 
They may be multi- or inter-disciplinary or explore new technologies as a result of 
an emphasis on exploration and innovation. They reward curiosity, conversation, and 
collaboration, and by doing so prepare us for the future.

Focus on the ArtsFocus on the Arts
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Art Is Alive 
in Highland Park  
The Art Is Alive in Highland Park 2014 
contest had 75 entries in a range of 
media including painting, drawing, 
photography, and sculpture.
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Introduction
This Cultural Arts Plan for the City of Highland Park outlines goals and objectives for the City 
and its partners to explore over the next fi ve years. The Cultural Arts Commission suggests 
setting an implementation timeline annually in coordination with the City’s budgeting process. 
In creating this plan, the Cultural Arts Commission has focused on low- and no-cost initiatives. 
Some are already ongoing, and their inclusion is to reinforce their importance as part of a 
comprehensive strategy. Others, once established as part of a long-term strategic plan, provide 
opportunities for funding via grants, private donations, or public-private partnerships.

To create this plan, the Cultural Arts Commission analyzed quantitative and qualitative data 
collected over two years, including generous input from local residents, business leaders, and 
artists. Through this process, a number of shared values emerged that refl ect our community’s 
relationship to cultural arts. Together, these values inform the six goals that provide the 
framework for this plan.

Highland Park StringsHighland Park Strings
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North Shore School of Dance North Shore School of Dance 
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Shared Values
Support: Both historically and currently, Highland Park takes 
pride in its embrace of cultural arts. We must preserve our 
cultural history and nurture its future, as the full range of artistic 
practice in our community is yet to be discovered.

Accessibility: There are specifi c unfi lled needs and unmet 
opportunities for the arts in Highland Park. We need to expand 
artistic off erings, increase accessibility to and promotion of 
existing programming, and bolster the diversity of both artists 
and audiences. 

Enrichment: The arts add to the quality and value of our 
community. We encourage appreciation for arts as an essential 
way to experience, engage with, and refl ect on the stories, 
hopes, and challenges of our times.

Engagement: Community members of all ages seek 
opportunities to practice and appreciate cultural 
arts, both to develop their own talents and to share 
art as an audience for others. We are committed to 
lifelong creativity.

Collaboration: Our artists, organizations, businesses, and 
government seek to increase their impact by working together. 
We encourage the sharing of expertise, talent, and resources, 
not simply to fi nd effi  ciencies, but to discover and expand 
creative opportunities.

Innovation: The success of arts will drive economic growth 
throughout our community. We view Highland Park as an arts 
incubator, asserting the City’s fundamental role in cultural 
arts, including its responsibility as a catalyst for public and 
private investment.

 Preserve and p

The Art CenterThe Art Center
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Goals
 Preserve and promote the artistic and cultural history of 

our community and our artists 

 Make cultural arts accessible to all 

 Help arts organizations expand facility options by 
spreading artistic engagement throughout our community 

 Encourage artists to take risks and grow by enhancing 
funding mechanisms 

 Expand collaboration between government entities and 
artists to create effi  ciencies

 Leverage the arts as a driver of innovation and economic 
growth in Highland Park

Working toward these goals will advance local arts activities and organizations 
for the benefi t of the entire community. The ultimate desired outcome of plan 
implementation will be to ensure that the cultural arts needs and aspirations of our 
community are met, now and for future generations.

For each goal, this plan includes a set of objectives and supporting tactics that can be 
put into action individually or in groups as resources allow.
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Preserve and promote the 
artistic and cultural history of 
our community and our artists
Aligns with the values of support, enrichment, and collaboration

Objectives:
 Leverage the expertise and resources of local 

historical organizations

Tactics:

o Partner with organizations like the Highland Park 
Historical Society to research and publicize the 
legacy of arts and culture in Highland Park

o Identify notable people, events, and other aspects of 
arts and culture in Highland Park’s history

o Hold special exhibitions at the Historical Society/
Highland Park Public Library

 Develop interactive tools and infrastructure to engage 
and educate the public about the community’s 
cultural history

Tactics:

o Update the public art walking tour brochure

o Promote other self-guided tours integrating Highland 
Park’s historic legacy, including architecture and 
landscape architecture

o Install markers at culturally signifi cant locations 
in Highland Park (such as the site where the 
Steppenwolf Theatre Company started and the 
Dudley Crafts Watson home on Marshman Ave., 
where a young Orson Welles lived)

Goal:

Ravinia FestivalRavinia Festival
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Make cultural arts accessible 
to all throughout our 
community

Objectives:
 Assess and measure existing resources and levels of 

community involvement in the arts

Tactics:

o Determine current demographics of community and 
projected trends to identify areas of opportunity and 
potential need

o Develop a “cultural census” survey of resident 
cultural participation; gather data on a regular basis 
(every two or four years) to better understand the 
ways in which residents engage in the arts and to 
track changing community needs

o Inventory existing arts organizations active in 
Highland Park

o Determine organizational needs, including practice 
and performance spaces, storage spaces, and other 
spaces benefi ting creative activity in Highland Park 

 Identify and remove impediments to arts accessibility; 
advocate for policies that encourage artistic 
endeavors and infrastructure

Tactics:

o Review City zoning, building, licensing, and other 
procedures annually, and propose any modifi cations 
that would benefi t cultural arts activities

o Study operational hours, transportation access, and 
costs to participate in existing arts organizations and 
events; propose improvements as needed

o Enable artistic use of vacant and underutilized 
commercial spaces, including pop-up cultural 
spaces in vacant storefronts

Aligns with the values of enrichment, engagement, and accessibility

Goal:

Ballena VallartaBallena Vallarta
Octavio GonzalezOctavio Gonzalez
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The Art CenterThe Art Center
Festival of Fine CraftFestival of Fine Craft

 Expand and diversify the geographic distribution of 
cultural arts

Tactics:

o Encourage cultural events in neighborhoods 
throughout the City of Highland Park

o Initiate or expand arts-related 
collaborations between the City and other 
governmental agencies

o Identify existing and potential locations for public art 
installations and events

o Empower the Public Arts Advisory Group to 
recommend innovative sites for installations

 Support opportunities to incorporate arts into the lives 
of under-served populations

Tactics:

o Develop non-English language outreach tools, 
as appropriate

o Encourage organizations working with under-served 
and non- or secondary-English language speakers to 
develop or increase arts programming for their 
service constituents

o Inventory local spaces used for arts and address any 
barrier to physical accessibility

o Investigate funding for audiences who cannot aff ord 
local art events
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 Integrate the arts into the City’s activities and 
practices to reach all residents

Tactics:

o Appoint Cultural Arts Commission liaisons to 
participate in key infrastructure planning throughout 
the city, including school and park districts

o Promote the arts in the City’s image-enhancing and 
visitor-focused eff orts, such as branding, streetscape, 
and wayfi nding projects

o Create an arts-centric “Welcome Package” for
new residents

o Incorporate local art into the standard Highland Park 
vehicle sticker

o Continue the art exhibits in City Hall and other public 
buildings; explore expansion to other public buildings 
and private businesses 

o Invite the Cultural Arts Commission to provide input 
in the early stages of the City’s consideration of 
public improvement projects

The Muse of FireThe Muse of Fire
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Help arts organizations 
expand facilities options by 
spreading artistic engagement 
throughout our community
Aligns with the value of enrichment, engagement, collaboration, and 
accessibility

Objectives:
 Leverage existing facilities that are not dedicated for 

use by arts organizations

Tactics:

o Create and promote a process for collaboration 
among arts organizations and other facilities with 
existing performance- or display-ready spaces, 
including District 112 and 113 facilities, Highland Park 
Public Library, Park District of Highland Park, and the 
College of Lake County

o Encourage collaboration between organizations that 
have facilities and those without this infrastructure

 Promote the integration of cultural arts uses into non-
traditional settings and venues

Tactics:

o Identify non-traditional locations that would 
eff ectively meet the facilities need of artists and art 
groups while enriching the space for other users, 
such as exhibition space in Highland Park Hospital, 
rehearsal space at the Senior Center and the Police 
Station, performances in parks or the water tower, 
and creative space in local businesses

o Encourage the City to advocate for cultural arts 
spaces and uses in new or redeveloped properties

Midwest Young ArtistsMidwest Young Artists

Goal:



October 2015 17

 Encourage the development of dedicated theatre and 
other cultural arts facilities in the community

Tactics: 

o Encourage collaboration between arts groups, 
funding organizations, real estate professionals, and 
the City to identify opportunities for facilities

o Provide support at crucial times, such as feasibility 
studies or capital campaigns

o Consider the creation of specifi c, offi  cial cultural 
arts districts

 Evaluate existing community facilities that may be 
under-programmed or changing use to consider 
creating cultural arts spaces

Tactics:

o Consider development (public or public-private) of 
District 112 facilities that may be closed 

o Work with District 112 to evaluate District 112 middle 
school auditoriums

o Work with the Park District to review Park District 
facilities 

o Research other facilities

Highland Park/Highwood Highland Park/Highwood 
Home Childcare AssociationHome Childcare Association
Music ProgrammingMusic Programming
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Expand collaboration between 
government entities and 
artists to create effi ciencies
Aligns with the values of support, accessibility, collaboration, and innovation

Objectives:
 Support local artists and organizations by promoting 

their work as a unifi ed eff ort through multiple 
government-managed channels

Tactics:

o Use online resources, such as postings on websites, 
particularly the City website; online cultural arts 
calendars; electronic newsletters; mobile apps

o Use displays/signs (temporary and permanent) 
throughout the community

 Prioritize arts as a focus of excellence in public 
institutions in Highland Park, especially those with an 
educational focus

Tactics:

o Consult with arts education staff  in local schools to 
identify their needs and acknowledge their success

o Identify a staff  liaison in each school to be a point of 
contact for arts groups and the City

o Explore opportunities to partner with the 
College of Lake County and other institutions of 
higher education

o Provide and promote technical assistance and 
educational opportunities in arts and business 
management to local artists and institutions to 
increase their likelihood of long-term success 
and independence

o Encourage the library’s cultural arts activities and the 
development of new programming

The Art CenterThe Art Center

Goal:
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 Engage with City and its commissions to expand 
cultural arts in the community

Tactics:

o Work with the Business & Economic Development 
Commission (BEDC) to explore resources and 
connections that will be mutually benefi cial to the 
arts and business organizations

o Provide input to the Plan Commission to explore and 
resolve planning and zoning issues that may inhibit 
the development of the arts in the community 

o Partner with like-minded communities abroad via the 
Sister Cities Commission (SCC)

o Promote artistic/historic legacies in Highland Park 
with the Historic Preservation Commission (HPC)

o Work with the Natural Resources Commission (NRC) 
to incorporate arts into sustainability initiatives, such 
as Bike Walk 2030

 Nurture collaboration among local cultural 
arts organizations

Tactics:

o Facilitate collaboration between established 
cultural arts institutions, like The Art Center (TAC), 
and newer organizations

o Support eff orts such as the Highland Park Cultural 
Arts Network

o Organize social/arts planning events that brings 
organizations together

o Provide training in key skills that help arts 
organizations succeed, such as marketing 
and accounting

Highland Park Public LibraryHighland Park Public Library
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Leverage the arts as a driver 
of innovation and economic 
growth in Highland Park
Aligns with the values of enrichment, collaboration, and innovation

Objectives:
 Measure and promote the economic impact of cultural 

arts activities in the community

Tactics:

o Identify best practices for evaluating the economic 
impact of the arts in Highland Park

o Conduct a cultural economic impact assessment 
for Highland Park (identify grant opportunities to 
fund assessment; identify appropriate models for 
assessment; include both business groups and arts 
organizations)

 Encourage businesses and economic development 
organizations to partner with local artists and arts 
organizations

Tactics:

o Utilize social engagements for relationship building; 
highlight investment and philanthropic opportunities 

o Convene on a regular basis a “summit” of artists, 
cultural organizations, members of the business 
community, and City offi  cials to discuss arts and 
culture opportunities

Goal:

Focus On The ArtsFocus On The Arts
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 Increase the number of, and strengthen, local 
creative businesses

Tactics:

o Provide economic support via grants and 
other funding

o Develop a cooperative for pooled purchases

o Organize in-kind services such as IT, legal, and 
fi nancial/accounting

o Create business incentives

 Promote cultural tourism in Highland Park

Tactics:

o Use the major existing arts events as anchors for 
tourism, including the Ravinia Festival season, The 
Art Center exhibits, the Festival of Fine Crafts, and 
the Port Clinton Art Festival & Taste of Highland Park

o Foster the creation of new signature events for 
the City, such as a fi lm festival, music festival, or 
literary festival

o Partner with concierges and lodging facility 
professionals to create packages and gain from 
their expertise

 Encourage the use of Highland Park for fi lm and video 
production and location shoots

Tactics:

o Increase online presence on the City website to 
encourage fi lming in Highland Park

o Compile a list of local businesses that can provide 
logistical support and technical resources for fi lm 
and video production

o Develop a listing of suggested other locations with 
pictures, outlining a step-by-step process for getting 
permits, including relevant regulations or information 
for location shoots

Ravinia Festival Ravinia Festival 
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Encourage artists to take 
risks and grow by enhancing 
funding mechanisms 
Aligns with the values of support, collaboration, accessibility, and innovation

Objectives:
 Expand grant programs for artists and arts 

organizations

Tactics:

o Continue City of Highland Park grant programs for 
arts organizations

o Assess current City grant funding levels and potential 
for increased City funding

o Attract, via grants and other support, new artists to 
Highland Park, especially those that supplement and 
complement established artists and organizations

o Develop more user-friendly funding guidelines 
and applications for the City’s arts-related grant 
programs, as needed

o Leverage arts funding from other government 
agencies, philanthropic foundations, and 
business groups

 Convene a public/private/not-for-profi t task force to 
examine alternative forms of funding for cultural arts

Tactics:

o Consider direct investment, micro-lending, crowd-
sourcing, and fundraisers 

o Research eff orts of other communities with 
successful cultural arts eff orts

Goal:

Large Narrow HorseLarge Narrow Horse
Jozef SumichrastJozef Sumichrast
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 Explore eff ectiveness and effi  ciencies between arts-
funding sources

Tactics:

o Compare processes of and programs funded by 
the City of Highland Park, YEA! Highland Park, the 
Highland Park Community Foundation, the Illinois 
Arts Council Agency, and others

o Gather input on local grants from funded artists 
and organizations 

Winged ResidentsWinged Residents
Jon BolloJon Bollo
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Appendix

Focus on the ArtsFocus on the Arts
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Cultural Landscape
Highland Park embraces art and culture. More than 100 years ago the Ravinia neighborhood, 
formerly Ravinia Village, was a thriving artist colony, and the Ravinia Festival is the oldest 
outdoor music festival in North America. Over the years the community has nurtured some 
of the fi nest theatre and music in the Chicago area and beyond, being the founding place of 
Steppenwolf Theatre and supporting numerous other performing arts companies. Annually, 
local, regional, and national artists display and sell their artworks at the Port Clinton Art 
Festival and the Festival of Fine Crafts, two of the most signifi cant events of their kind on the 
North Shore. 

The community is also a regional pioneer in placing and promoting public art, having 
installed its fi rst sculpture, the War Memorial, in 1926. Over the years the City, public library, 
and park district have installed more than 30 public art pieces and continue to expand these 
collections for the benefi t of residents and visitors. The elementary and high school districts 
provide both art-focused components of their curriculum and extra-curricular arts activities. 
All of the community’s government institutions are cognizant of and nurture the arts and 
these entities work with numerous community-based arts organizations to provide a range 
of arts and culture opportunities.   

In 1985, the City Council appointed a volunteer group of arts supporters to an Arts Task 
Force. The Task Force recommended that a Cultural Arts Commission be established, 
functioning within the City government. The Commission was established in 1986. The 
Cultural Arts Commission provides cultural opportunities for Highland Park residents through 
funding of local art organizations and programs, oversight of the City’s public art program 
and inventory, and by supporting and fostering strong relationships between all arts 
organizations within the community. Supported by City staff , the Commission is allocated an 
annual budget for administering grants to organizations for local programming and arts-
related support activities.

Arts Organizations

Highland Park is home to numerous long-standing arts organizations and providers that 
off er multi-disciplinary programming for diverse audiences throughout the year. In addition, 
the community seeks to nurture fl edgling organizations that over time may take root and 
become community institutions. Some of these organizations are independent not-for-profi t 
corporations supported by public and private resources and others are public entities such 
as the Library and Park District primarily supported by public funds. 

The Cultural Plan seeks to assure that arts organizations will continue to provide a diverse 
range of quality programming to the community for the foreseeable future.
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Arts Education

Arts education is provided at many levels and by a range of providers ranging from the 
school districts, library, and park district to non-profi t and for-profi t corporations. The 
elementary and high school districts both incorporate arts into their curricula. In particular, 
Highland Park High School has an abundance of arts and culture programming including 
numerous after-school programs. 

Residents also have great opportunities for arts education provided by long-established 
community organizations located in Highland Park and Highwood. A detailing of the 
curriculum requirements and other cultural arts activities at the public schools can be found 
on page 34 and a listing of arts organizations and arts-related businesses is included on 
page 35 and 36 of this document. 

The Cultural Arts Plan seeks to assure that Highland Park schools and other entities will 
continue to provide quality arts education to the community for the foreseeable future.  
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Demographic Trends
Population

Much of the City of Highland Park is already built out, and as a result, growth is generally 
limited to new infi ll development. Based on the available fi gures and estimates, from 2010 to 
2013 the City’s population was relatively stable, growing approximately 0.5%. 

Projecting out to the year 2028, Highland 
Park is estimated to have a population 
of 31,676 people, which, starting 
from the year 2010 refl ects a modest 
0.35% annualized growth. Though the 
population is projected to grow very 
slowly, the observed growth may be 
impacted by economic conditions, 
demographic shift, local real estate 
development, and shifts in land-use 
regulation.   
   

Year Population Source
2010 29,763 US Census

2013 29,902 US Census (estimate)

2018 30,612 ESRI (estimate)

2023 31,152 ESRI (estimate)

2028 31,676 ESRI (estimate)

Table 1 – Projected Population Change in Highland Park (2010-
2028)

Households

Highland Park is primarily a community of homeowners. As of 2010, there were 11,409 
households in the City. 82.7% of the households are owner-occupied housing units, while 
17.3% of the households are occupied by renters.

The City is pursuing higher density through the use of zoning regulation in the vicinity of its 
Central Business District. This initiative, paired with the fact that development in Highland 
Park primarily consists of infi ll projects, suggests that the proportion of renter-occupied 
households in Highland Park may increase in the future.

Age of Community

The City of Highland Park has a skewed balance among age groups (youth under 18 years, 
residents aged 18-34, residents aged 35-54, and residents aged 55 and older). In 2010, the 
oldest cohort was the largest segment at 34.6% of Highland Park’s population, while those 
aged 18-34 were the smallest segment, at approximately 10.6% of the population.

Over time, the population is expected to age, and, of all of the age groups, only the 
percentage of individuals aged 55+ is expected to further increase relative to the rest of the 
population. By 2028, the 55+ cohort is expected to represent approximately 40% of Highland 
Park’s population.
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Race and Ethnicity

Highland Park is a primarily white, non-Hispanic/Latino community.  In 2010, those that 
identifi ed as “White Alone” comprised approximately 90.3% of the population. Only 7.3% of 
the population identifi ed as being of Hispanic/Latino origin.  

Looking forward, it is projected that the community will become more diverse, albeit 
slowly. By 2027-2028, the majority “White Alone” population is expected to decrease, with 
increases predicted for the Asian population and those that identify as “Some Other Race”. In 
addition, the percentage of the Highland Park population that identifi es as Hispanic/Latino is 
predicted to increase signifi cantly.

Income and Educational Attainment

Highland Park is an affl  uent and highly educated suburban community. Median household 
and per capita incomes are very high relative to the state of Illinois and the nation as a whole. 
Approximately 59.0% of City residents aged 18 or older hold at least a Bachelor’s degree.

The 2013 estimate for the City’s median household income is $106,226, well above that of 
the state ($56,853) and the nation as a whole ($53,046). Highland Park’s per capita income 
is similarly high at $55,291, compared to the state ($29,519) and the nation ($28,051). This 
disparity may be indicative of regional economic conditions, the high educational attainment 
of Highland Park’s population, and a general concentration of wealth.

Looking forward to the year 2028, rapid income growth is predicted within Highland Park. 
The median household income is predicted to grow by approximately 39.7% to $148,403 and 
per capita income is expected to increase by approximately 61.1% to $89,074.
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The Community’s View of the Arts
During the community open house events organized by the Cultural Arts Commission, eight 
questions were posed to the attendees, which led to vibrant discussion and a great diversity 
of opinions. The responses were distilled into the following themes: 

Question Community Response / Theme
What does culture mean to you?  Experiences that open one’s mind to new ideas 

and broaden one’s world view (teach one about 
the human condition)

 Economic diversity
 Recognition of diff erence and tolerance
 Creativity/originality and freedom of expression

What do you love about arts and culture in 
Highland Park? 

 Convenient and accessible
 Incredible talent within the community
 People in the community appreciate the arts
 Diversity of artistic off erings and exciting events

Do you believe that the arts should be an integral part 
of Highland Park’s identity?

 Yes, but necessary to keep it accessible 
and aff ordable

 Highland Park is known as an “arts community”
 It adds to the community’s property values and 

brings money into the community

What do you think is the most urgent need regarding 
the arts in Highland Park? 

 Access to resources (funding, facilities, etc.)
 Communication
 Finding ways to get youth involved
 Providing “current and modern” experiences

Do you have any suggestions to improve arts education 
in Highland Park?

 Greater attention to arts in the middle schools and 
focus on early education

 Engage with local artists more frequently
 Partner with regional arts organizations/programs

How can we make arts and culture more accessible 
to everyone in the community?

 Developing materials in both English and Spanish
 Greater eff orts in marketing and sponsorship
 Art walks/tours
 Scholarships and competitions

How can local businesses and arts groups engage 
more eff ectively? 

 Provide space for art and arts-related events
 In-kind services
 Sponsorship
 Marketing and tie-ins
 Mentoring
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Survey Finding 

The Cultural Arts Commission coordinated an online survey of residents and visitors, 
businesses, artists, and art educators in Highland Park. 

 Residents/Visitors to Highland Park 

o Approximately 90% of respondents were Highland Park residents, with 
approximately a third of respondents working in the community. Most were 
long-term residents that have been members of the community for 10+ years. 

o About half of the respondents are currently members or subscribers to the 
existing arts organizations in Highland Park, though only a quarter volunteer 
their time to the organizations.

o Approximately half of respondents practice art as a hobby.

o An overwhelming majority (over 90%) believe that it is important or very 
important to have arts and cultural off erings in Highland Park and believe 
that the level of cultural activity in Highland Park aff ects one’s quality of life 
as a resident.

o Respondents are generally satisfi ed with the level of arts and cultural 
opportunities available in Highland Park and fi nd them accessible.  

 Businesses  

o The majority of respondents were long-tenured service businesses in 
Highland Park, having operated for ten years or more in the community. 

o Many respondents operated within the Central Business District, though the 
business districts and home businesses were also represented in the survey.

o The majority believe that the level of cultural activity in a community impacts 
quality of life, but opinions were mixed on whether the level of cultural activity 
infl uences a community’s business climate.

o Opinions were also mixed among business owners regarding the frequency 
and quality of cultural off erings within Highland Park.

o The business owners surveyed believe that arts-related programming and 
related visitorship benefi ts their business and that local businesses can benefi t 
from partnering with local artists and/or arts organizations.

o Most business respondents acknowledge support of artists and arts 
organizations through fi nancial sponsorship, in-kind donations of goods and 
services, advertising, and/or hosting events.

o Businesses are aware of arts marketing eff orts currently underway in the City, 
but are uncertain as to their eff ectiveness.     



October 2015 32

Survey Findings Continued 

 Artists/Educators

o Respondents to the survey represented a variety of disciplines including visual 
arts, music, and arts education. 

o They were mostly, though not all, located in Highland Park, and those that did 
not currently practice in Highland Park indicated that they want to do so. 

o Respondents indicated that there are many advantages to creating art in 
Highland Park including an engaging community of artists and practitioners, a 
knowledgeable audience, good facilities, and a supportive government.

Arts Organization Questionnaires

The City developed a questionnaire to gain better insight into the operations, organizational 
capacity, needs, and challenges of arts organizations operating in Highland Park. Twelve 
organizations responded, providing valuable information regarding their structure, 
audiences, funding sources, and more.  

There were several common themes identifi ed for the arts organizations in Highland Park, 
which are summarized below: 

 The majority of organizations are funded through donations, grants, and 
user fees.

 The most pressing organizational needs are related to maintaining a stable funding 
base that allows them to keep programming fi nancially accessible and fi nding 
suitable facilities for their programming.

 The organizations expressed a desire for greater collaboration among groups and 
opportunities to provide their staff  professional development 
and resources.

 Most groups utilize traditional and social media, but believe that more local media 
coverage and marketing support would help them reach an even greater audience 
and create more awareness of the arts environment in Highland Park.
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Cultural Funding Sources
City Programs: 

 (1) Purchase of Service Grants – for year-round programming

 (2) Co-Sponsorship Grants – for one time programming events

 (3) Spark Microgrants – for individual artists and fl edgling arts organizations

In 2015, the City allocated $30,000 for three grant programs (Purchase of Service grants, Co-
Sponsorship grants, and Spark microgrants) for arts funding which was used to support the 
programming for 13 organizations to provide arts and culture opportunities to the community 
and their constituents.  

Highland Park Community Foundation (HPCF) 

The mission of the Highland Park Community Foundation is to meet the unmet social 
service, cultural, educational and environmental needs of Highland Park and Highwood, and 
to promote philanthropy in the community. Created in 1992 by local volunteers, the HPCF 
has built a permanent endowment fund of over $2.6 million. In 2014 HPCF awarded $13,000 
to six arts organizations.

YEA! Highland Park 

YEA! Highland Park, established in 1997, raises money for youth, education, arts, and social 
service programs in the community. YEA! stands for “Youth, Education, and Arts”. YEA! is 
primarily supported by an annual benefi t dinner and concert at the Ravinia Festival. In 2014 
YEA awarded $98,000 to eight arts organizations. 
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Public School Arts Programs
Highland Park Highschool - Fine Arts Department

Faculty 15

Curriculum 1 Semester of fi ne arts class required 

9 Period School Day - 30% of student time can be electives (up to 50% of 
students take multiple fi ne arts classes)

Facilities Auditorium (900) 
Studio Theater (150 +/-)

Class Off erings Visual Arts (26)
Theater Arts (10)
Dance (4)
Music (17)

Extra Curricular Activities Art Club
Dance Clubs (2)
Stage Production
Marching Band
Pep Band
Madrigals (tryouts)
Stunts (tryouts)
Winter Play (tryouts)
Spring Play (tryouts)

Musical (tryouts)
Dance Concert (tryouts)
Short Play Festival (tryouts)
Band
Chorus
Collage
Orchestra
HPTV

Northshore School District 112

Faculty Minimum 1 music and 1 art teacher/school

Curriculum Standard is Music and Art
k - 5 (1 hour art/week)
6 - 8 (1 quarter of art/year)
4 - 8 (eligible for band or orchestra)
6 - 8 (students can choose to attend chorus)

Facilities Auditoriums Edgewood Middle School
Elm Place Middle School

Stage in Lunchroom or Gym Braeside School
Indian Trail School
Lincoln School
Sherwood School
Wayne Thomas School
Oak Terrace School

No Performance Space Green Bay Pavilion
Ravinia School 
Red Oak School
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Highland Park Arts Groups 
The Art Center
(847) 432-1888
www.theartcenterhp.org

East on Central
(847) 757-1184
info@eastoncentral.org
www.eastoncentral.org

Focus On The Arts - Highland Park High School
(224) 765-2164
hphs.dist113.org

Highland Park Community House
(847) 432-1515
www.highlandparkcommunityhouse.org

Highland Park Historical Society
(847) 432-7090
www.highlandparkhistory.com

Highland Park Players
info@highlandparkplayers.com
www.highlandparkplayers.com

Highland Park Poetry
www.highlandparkpoetry.org

Highland Park Pops Big Band
www.highlandparkpops.com

Highland Park Public Library
(847) 432-0216
www.hplibrary.org

Highland Park Strings
(847) 831-3810
www.highlandparkstrings.org

Midwest Young Artists
(847) 926-9898
www.mya.org

Music at Trinity
(847) 432-6653
Music_trinity@hotmail.com
www.trinitychurchhp.org

Park District of Highland Park
(224) 765-2160
www.pdhp.org

Patrons of the Arts
(847) 831-3810
www.hphs.dist113.org

Pilgrim Chamber Players
(847) 433-0992
www.pilgrimplayers.org

Ravinia Festival Association 
(847) 266-5000
www.ravinia.org

Story Time Theatre
www.shortstorytheatre.com

Note: This is an informed but, most likely, incomplete list. Please contact the Cultural Arts Commission with 
additions and corrections.
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Highland Park Arts-Related Businesses 
Adesso
(847) 433-8525
www.shopadesso.com

AG Gallery Portrait Design
(847) 379-5441
gina@aggallery.net
www.aggallery.net

Amdur Productions
(847) 926-4300
www.amdurproductions.com

Arriva Dolce
847) 433-3103
www.arrivadolce.com

Arthur M. Feldman Gallery
(847) 748-8123
info@amfeldman.com
www.arthurfeldmangallery.com

Artists @ 3150
info@theartistsat3150,com
www.theartistsat3150.com

Artist’s Frame Service
(847) 831-0003
www.artistsframe.com

Barry Rifkin Studio and Tuning
(847) 831-2681
info@barryrifkinstudio.com
www.barryrifkinstudio.com

Bitter Jester Creative, Inc.
(847) 433-8660
www.bitterjester.com

Center Stage Academy of Dance
(847) 831-0900
dance@centerstageacademydance,com
www.centerstageacademydance.com

Chelsea’s Beads
(847) 433-3451

Citywoods
(847) 432-9393
www.citywoods.com

Creative AV
(847) 831-5830
www.creativeav.net

Custom Framer
(847) 432-4630
www.thecustomframer.com

Dick Blick Art Supplies
(847) 681-6800
www.dickblick.com

Field Violin Workshop
(847) 433-8522
gf@fi eldviolin.com
www.fi eldviolinworkshop.com
Fired Works
(847) 266-1255
www.hpfi redworks.com

Guitar Center 
(847) 579-1830
www.guitarcenter.com

Improv Playhouse
(847) 968-4529
info@improvplayhouse.com
www.improvplayhouse.com

Irina Makkai Classical Ballet School
(847) 433-1449
www.balletmakkai.com

Jeff  Cohen Creative
(847) 347-2509

Jolie Maison
(847) 433-4555

Kenzy Gifts and Decor
(847) 780-4177
www.kenzygifts.com

Landmark Renaissance Place Cinema
(847) 258-7282
www.landmarktheatres.com

Linly Designs
(847) 266-5099
www.linlydesigns.com

Madame Zuzu’s
(847) 926-7434
www.madamezuzus.com

Magic Needle
(847) 432-9897
www.magneedle.com

Media House
(847) 780-4714
info@mediahousellc.com
www.mediahousellc.com

Mia Bella Yarn & Accessories
(847) 748-8419 
sarah@miabellayarn.com
www.miabellayarn.com
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Music Gallery
(847) 432-6350
www.musicgalleryinc.com

North Shore School of Dance
(847) 432-2060
www.northshoredance.com

Nina Weiss/Art Endeavors Studio
(847) 840-0527
www.artendeavors.org

Photographic Design
(847) 681-8535
pgfoto1@gmail.com
www.photographicdesign.net

Piano For Everyone
(847) 681-8393

Piano Matters
(847) 924-6607

Princeton Frame & Art 
(847) 432-1930
www.princetonframe.net

Rational Pictures
(847) 681-0452

Ravinia Coff ee Station
(847) 748-8439
www.raviniacoff eestation.com

Robert Tolchin Photography
(847) 945-9477
robert@roberttolchin.com
www.roberttolchin.com

S R Image
(877) 307-0762
www.srphoto.com

Sheridan Soloist
info@susanmerdinger.com
www.susanmerdinger.org

Soul 2 Sole
(847) 579-4660
www.soul2soledance.com

Spiff y Pictures
(847) 432-6880
www.spiff ypictures.com

Sunshine Arts & Crafts
(847) 681-1025
info@sunshineartsandcrafts.com
www.sunshineartsandcrafts.com

Table Compliments
(847) 579-4878
www.tablecompliments.com

The Shed
(847) 780-4944
www.theshed1480.com

Valentino Bailelli Art & Antique Restoration
(847) 831-3115

Note: This is an informed but, most likely, incomplete list. Please contact the Cultural Arts Commission with 
additions and corrections.
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 Karger Center: Black box theatre

 The Art Center: Galleries that can hold small performances and arts studios

 Highland Park Community House: Banquet hall with stage (good for musical 
performance but small back stage area, limited potential for larger scale 
theatre performances)

 Highland Park Public Library: Auditorium space for readings, lectures and 
movies which can function as a small performance space. Main reading room can 
host performances.

 Highland Park Historical Society: Gallery and exhibition space

 Highland Park High School: Auditorium (900-person) and Studio Theater 
(150-person) for music and theatre performances

 Highland Park Elementary Schools: Auditoriums (Edgewood and Elm Place Middle 
Schools); Stages (in lunchrooms at Braeside, Indian Trail, Sherwood, Wayne Thomas, 
and Oak Terrace Schools)

 Ravinia Festival: Pavilion and smaller performance space venue 

 Park District of Highland Park: Exhibition/gallery space (Heller Nature Center); 
Studio space (West Ridge Center): ceramics, visual & dance; Moraine Park 
sculpture park 

 Midwest Young Artists: 9 small group rehearsal rooms, 2 large full-orchestra rooms 
with  risers, lobby for receptions 

Local Arts Facilities 
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Port Clinton Art Festival
Aug u st  23-24   Highland Park
&  Ta s t e  o f  H i g h l a n d  Pa r k    A u g u s t  2 2 - 2 4 847-926-4300

AmdurProductions.com

OLESKIOLOLESKLESKOLESKSKKE K

Highland Park Poetry

Port Clinton Art Festival (2014)

East On Central 

Highland Park Community House 

Highland Park Public Library
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